APRIL 5TH

Flad Jummy Co.

Prepared by Adjoa, Amra, Maureen and Tiana
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CHALLENGE e
e New company workours AC 1}

e Made by women, for women
« Women struggle with looking good
e Easy and healthy weight loss method

e Values - real, relatable, inspiring, inclusive,
supportive, empowering

e teas, shakes, smoothies, lollipops and
supplements




06

Mission:

We're here to get you back to

looking (and feeling)
freaking good.







(ompaign Gooly

e Increase awareness of products by
15%
e Generate demand of product by 10%

Jongel Mavkeet

« Women and girls aged 18-50 in the US
and CAN
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8 posts per week

Vlog

Weekly

Main target




fitness, fashion

2 US and 1 CAN

In order to get more attention

for future customers




University and Highschool

Create Following

3 influencers
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TAG TO

FLAT TLIPAMY SHAKT
& LXTRA KICK MONDAT
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amrakursumlija Hey babes! Have we got a contest amrakursumlija This is my go to shake before any
for you &3 3! Post a pic of how you use your fav Flat work out! ‘i’ @hatice.incekol @ajsun_ak

Tummy Co products and tag three other babes and @cici_oof you guys need to try it!
we'll send two of you a basket full of our fav Flat @flattummyco_feedback

Tummy Co products! & & @ @ #flattummyco
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Htummytime

Breast Cancer Awareness
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Instagram
Campaign
(1 week)

#ummytime
(1 week)




Objective Strategy Social Activity Social Business
KPI's Impact
Increase Increase Update weekly Compare # of new | Traffic/visitors
Facebook Facebook viogs Recipes followers and
followers by | content reach
90% posting
Increase Increase Campaign Compare # of new | Traffic/visitors
Instagram Instagram Reposts followers and
followers by | postings Promotions reach
30% Use of filters | Use of influencers
Increase Use of Use of filter # of comment, SOV, ToMA
Instagram | Promotions | content shares, reposts
engagement by and content to | Campaign
20% generate Ftepc::stg
engagement | promotions
Increase Use of viogs | Comments # of comment, SOV, ToMA
Facebook by non Likes, reposts, and | shares, reposts
engagement by influencers reactions
40%
Create Filters and Vlogs # of followers Traffic/visitors
Snapchat influencers Use of filter gained






